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Marketing Your Business with a Website
Websites have become an essential element to market 
your business in today’s world—to advertise and 
communicate with prospects, clients, and partners.

Building a website can be compared with con-
structing a rental unit. This article discusses site selec-
tion and putting the foundation in place. The next 
article will address architecture (design), furniture 
(content), and ergonomics (usability).

Four Steps to Build Your Website’s Foundation
Continuing with the rental unit construction analogy, 
the following steps are required to build a strong 
foundation including the infrastructure for your web-
site.

Select Your Location: Choose your web address 1.	
(your domain name).
Obtain a Building Permit: Register your domain 2.	
name – how to find a registrar and what informa-
tion the registrar will need.
Notify the Post Office: Link your domain name 3.	
to your physical website address.
Choose Your Physical Plant: Select the web and 4.	
e-mail server.

Choose Your Domain Name
Your domain name represents your company, product 
and image; your domain name is the center of your 
Internet identity. As you begin to set up your website, 
consider how you want the world to view your busi-
ness:  

Brand Recognition: Does your business name, •	
logo and slogan communicate a clear picture 
representing your business image? 
How can you use your brand to enhance your •	
web presence – to communicate your image 
visually? 

Design your website to support your image: Use 
various elements in your website (such as website 
address, e-mail address and e-mail tagline) to rein-
force your brand.  

Mechanics of Naming Your Website: 
What’s in a Name? 
A domain name is an alphabetic name, such as prop-
ertymanager.com, that is linked to a physical numer-
ical location on the Internet known as the IP address. 
When a prospect types your domain name into a web 
browser (such as Internet Explorer or FireFox), your 
website home page displays.

A domain name consists of a top-level and a 
second-level domain. A top-level domain is the part 
of the domain name located to the right of the dot;  
“.com” is the top-level domain in propertymanager.
com. The most common top-level domains are .com, 
.net and .org. Other popular top-level domains 
include .info, .name and .ws.

Some top-level domains are restricted such 
as .aero, .biz, .edu, .mil, .museum and .name.  
Restricted domains require the registrant to represent 
a certain type of entity or to belong to a particular 
community. For example, .edu is reserved for educa-
tional entities.

The second-level domain is located to the left 
of the dot; “propertymanager” is the second-level 
domain in propertymanager.com. Second-level 
domains are the descriptive part of the address that 
refers to the organization or entity behind the Internet 
address. Each second-level domain must be unique 
and registered with an accredited registrar.

Suggestions for Selecting a Domain Name
Pick a .com top-level domain. Most people will try 
the .com extension first when searching for a website. 

Find a short descriptive name; it is easier for •	
clients and prospects to remember (and type 
without error) if it is short, but it should clearly 
represent your business.  Domain names are not 
case sensitive and can only contain letters, num-
bers and dashes.
Identify a number of domain choices and ask •	
your clients and associates for their thoughts. Is 
the name easy to say and remember? Is it difficult 
to spell? Is it necessary to explain the name?
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